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This course introduces students to the process of globalization
and its implications for business firms and managers involved in
international trade. It will analyze the factors involved in operating
a business internationally, international competitiveness,
international marketing, and logistical issues. The attendant
financial, political, economic and operating risks will also be
examined. Strategies that a business can use to compete in such
an environment will be developed.
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Name Phone number Office Email
Svan Lembke 250 575 1157 Kelowna: B209 slembke@okanagan.bc.ca
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Evaluation Procedure

Individual Component

Term Tests* 20%
Final Exam* 30%
In-class Participation 10%
Group Component

Group Project / Presentation 1 10%
Group Project / Presentation 2 10%
Group Project / Presentation 3 & Report 20%
Total 100%

* Students must earn half of all available exam marks to achieve a passing grade in the course.

Notes

In-class Participation

In class participation will be based on active and meaningful class discussions, readiness to
answer questions on readings and case studies, and on regular attendance. Use of electronic
devices (laptops, phones) is only allowed for activities directly related to the material
discussed in class or it will negatively affect the grade for in-class participation.

Class, Assignment and Exam Policy

Additional reference material will be distributed in class, can be accessed via the Library or
the Internet.

The schedule may be altered, depending on the progression of the class and the needs and
interests of the students.

Attendance at exams is mandatory. Inability to attend must be supported by legitimate
reasons with supportive documentation.

Tests and exams will not be multiple choice. Answers will require written definitions, short
answers and case analysis.

Required Texts/Resources

Extract from iGlobal Marketing Management, Kotabe & Masaakif, 8th Ed. (2019) Wiley;
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Course Schedule

Date

Topic

Textbook

Date
(Wednesdays)

Jan 8

15

22

29

Feb 5

12

19
26

Mar 4

Room: E207 (6:30pm — 9.20pm)

Introduction to the course
Competitive advantage of nations
The role of government and MNC in trade

Term Test 1

America and Canada today & tomorrow (the trade conflict)
Export Development Canada (EDC)

Porter’s Diamond (Cluster) Framework

Economic and financial environments in a global market
Globalization and the Okanagan Tree Fruit and Wine Industry
Guest Speaker (UN trade expert talks about trading standards)
(Instructions for Group project 1: CPTPP & CETA)

Term Test 2

Library guide for international trade information

The political and legal environments in a global market
Presentations (Group Project 1)

Trade agreements and trading blocs

(Instructions for Group project 2: Current news)

Term Test 3

Global marketing strategies (part 1)

China’s role in the global economy

Reading Break — no class

CAGE Distance Framework
Global market entry strategy
Presentations (Group project 2)
Interpreting current

GCR 2019

Ch.2&3

Ch.5

Ch.8&9
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SKILLS ACROSS THE BUSINESS CURRICULUM
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