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Learning Outcomes 

Upon completion of this course students will be able to: 

 Evaluate the career opportunities in the field of event management and marketing. 

 Explain the increasing importance of event management including planning, marketing, 
sales, and execution in the private, public and not for profit sectors. 

 Describe the unique features of events as they pertain to planning, marketing, sales, and 
execution. 

 Develop a creative event concept. 

 Create a comprehensive event business plan in collaboration with a client from the local 
community. 

 Assess the challenges and opportunities facing event managers and marketers now and 
in the future. 

 

Course Objectives 

This course will cover the following content including: 

 Examining the relevance of events planning to the world of business including private, 
public and not-for-profit sectors 

 Identifying unique features of events as they pertain to the marketing process 

 Learning how to design events 

 Investigating the role of competitive positioning, targeting and consumer segmentation 

 Learning the components of an event business plan 

 Developing event financial forecast for revenues and expenses 

 Formulating an event business plan in collaboration with a client from the local 
community and integrating all of the components of an events business plan  

 

Evaluation  

Event Business Plan (40 marks team; 10 marks 
individual) 

50 
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SKILLS ACROSS THE BUSINESS CURRICULUM 

 
The Okanagan School of Business promotes core skills across the curriculum. These skills include 

http://www.okanagan.bc.ca/

